


President’s Message
Dear Friends,

2016 was a challenging year for all mankind. With nations
more divided than we have ever been, we are heartened to
see that Singaporeans have banded together to demand for a
haze-free Singapore. We launched #GoHazeFree in 2016
and called for consumers to demand for their favourite
restaurants to start using haze-free palm oil in their cooking
oil. We rallied more than 20 like-minded organisations in
Singapore which included ACRES, Nature Society Singapore,
Singapore Youth for Climate Action, Zero Waste SG,
amongst other environmental groups. We were deeply
heartened by the people who are behind these organisations,
and we hope to find synergies to co-create a haze-free future!

Our volunteers were a key ingredient in our advocacy and
research efforts in 2016. The newsletter team, led by
committed volunteers rolled out our inaugural newsletter
where we engaged and updated our supporters on activities
of PM.Haze as well as keeping them abreast of haze issues.
We also led an investigation of the use of palm oil in
restaurants in Singapore. Our volunteers from the research
and outreach teams found that 32 out of 33 local restaurant
chains surveyed use cooking oil possibly linked to haze.

2016 Milestones

• Our Haze free cooking oil guide was mentioned by Minister Masagos in his parliamentary reply to MP Louis Ng.

• We advocated for transparency and convinced Fairprice CEO, Mr Seah Kian Peng to publicly reveal their use of
Certified Sustainable Palm oil in their house brand cooking oil.

• We organised an overseas trip to Malaysia (PEEP) where we built a canal block to rewet the peatlands. We
learnt that a collaboration is necessary to conservation efforts, and that conservation has to involve stakeholders
from the private, people and public sectors.

We have grown and now have a dedicated management team that will spend their waking hours finding solutions to
create a haze-free future for all of us. Our Executive Director, Wen, was a key contributor in our 2016 campaign
and the brainchild behind #GoHazeFree and we are very lucky to have such passion and commitment in the
organisation. We will continue to drive advocacy to encourage sustainable consumption to stop haze. Our campaign
in 2017 will include a Haze Action Day where we will provide a platform for people to gather in Singapore to show
their support for clean air and blue skies. In support of the campaign, we will roll out our inaugural BLUE leadership
programme, conceptualised by Yi Han, Co-Founder, PM.Haze. We will also spend more time on overseas trips to
raise awareness on the causes and impacts of haze on our region. The trips will be coordinated by Aurelie, an
experienced environmental engineer and a passionate advocate of the environment.

Thank you again for coming along this journey to #GoHazeFree and I look forward to meeting each and everyone
of you in person this year.

Benjamin TAY
President, People’s Movement to Stop Haze
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Our story

In 2013, Singapore was hit by her worst ever haze on record. Millions of 
people were left scrambling for the few remaining face masks on the 
market. Many people pointed their fingers at the Indonesians and the 
Singapore government.

Meanwhile, a few individuals had 
a different view. The haze had 
been recurring on and off 
since 1997. Rather than waiting 
for the problem to be solved, 
they tried to better understand 
the causes of the haze.

Can we, the people of 
Singapore, do 

something to help 
stop the haze?

What if we could direct 
this money towards 

haze-free activities such 
as environmentally 

friendly production of 
palm oil and paper?

One of the causes of haze is
the rampant clearing of peat
swamps and forests for palm
oil and paper plantations. Much
of this expansion is fuelled by
money from consumers and
investors, including people in
Singapore.

Since then, PM.Haze has attracted more like-minded people and built valuable partnerships with
various organisations which shared our vision. We serve as coordinators of a wider people’s
movement that includes anyone who wants to stop the haze and is willing to take action to stop it.

On 22nd Feb 2014, the 5 would-
be founders of PM.Haze met at
a food court to discuss our
first tentative steps towards
stopping haze. Although we
were just ordinary students
and working adults, we were
united in the conviction that
when enough ordinary people
get together, we can influence
governments, companies and
indeed, the entire society.

At that time, Singapore’s
Transboundary Haze Pollution
Bill was open for public
consultation and we quickly
decided to organize a focus
group to come up with a list of
suggestions. One of these
suggestions eventually helped
to strengthen the finalised
law.
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Milestones (2014-2015)

June 2013: First investigation trip to ground zero in 
Malaysia

Yihan, one of our co-founders went to investigate in Malaysia and Indonesia to 
understand better the source of the Haze. He discovered that the Haze was not only 
an environmental issue but also a social issue.

2013

2014
February 2014: Founding of PM.Haze

PM.Haze, People’s Movement to Stop Haze, was founded by Putera Zenata Ignastia
Soegiri (Zen), Chen Zhirong, Chrissy Phoong, Zeng Shan, and Tan Yi Han.
Their first project was a feedback report for the Transboundary Haze Pollution Bill. 

2015
July 2015: Launch of “We Breathe What We Buy” 

The #XtheHaze / “We Breathe What We Buy” campaign was a collaboration with 
WWF and SIIA. By the end of 2015, more than 13,000 people had pledged to “switch 
to brands that produce sustainable palm oil”. This campaign contributed to the 
creation of the Singapore Alliance for Sustainable Palm Oil (SASPO) in April 2016.

June 2014: Hotspots ground investigation

“Research and knowledge sharing across a wide range of topics are needed to support action 
on the ground” CIFOR, 2014 Forests Asia Summit 
PM.Haze initiated a 7 days field trip to Riau, Indonesia, to gain deeper understanding 
of the causes and impacts of the Haze.

November 2014: Singapore’s first public exhibition on haze

“Haze: Know it. Stop it.” exhibition (HAZEX) was organised by the Singapore 
Institute of International Affairs (SIIA) in partnership with the PM.Haze. Launched in 
November 2014, it was Singapore’s first public exhibition about the haze.

September 2015: Launch of 1-hr PSI portal 

To help people better protect themselves, we launched a portal that provided the 
hourly PSI based on PM2.5 to complement the 24h average available on NEA website.
In June 2016, NEA introduced bands and descriptors to 1-hr PM2.5 readings that help 
public interpret PM2.5 readings.

October 2015: People’s Forum on Haze

The inaugural People’s Forum on Haze was hosted by UniSIM and was divided in two 
panels: Mitigation (Tackling the root causes of haze) and Adaptation (Helping 
vulnerable groups cope with the haze). Following short but insightful presentations by 
each of the panellists, the 50-strong audience had a chance to have a lively debate.
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We envision a world where everyone feels responsible 
for the clean air we all enjoy.

Who we are
Our vision

Our Mission

We empower people with the values, knowledge and means 
to drive a movement to stop haze.

Values Knowledge

Means

Open-minded
Haze is a complex problem involving many 
stakeholders, thus requiring us to be open 
to different perspectives.

People power
When people work together, we can 
change the world.

Proactive
Change starts with ourselves. Everyone can 
make a difference.

Practise what we preach 
Bonds between people are built on trust, 
which only comes about if we are honest 
and do what we say.

One planet
We share one planet, we breathe the same 
air. We have to unite to protect our 
common home.

Impacts 
Haze impacts our health, well-being, economy and environment

Causes 
Our consumption of palm oil and paper products, as well as our 
investments and savings may be causing the haze

Solutions 
There are many ways that people in Singapore can help stop haze, 
such as reducing unnecessary consumption, shifting the flow of 
money from haze-causing to haze-free palm oil and paper, as well as 
supporting efforts in Malaysia and Indonesia that prevent fires

Platform for consumers to show their demand for haze-free products

Tools to help businesses go haze-free

Overseas expeditions for people to support ground-projects to prevent fire
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Our strategy

Our strategy is to identify solutions from research
and mobilise communities through outreach activities
to advocate for social and structural change.
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Solutions

Awareness

Empowerment

Mobilisation

Community

Change



Our people
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The management team is the hand of PM.Haze. They manage the volunteers and handle day to day operations.

Management team

TAN Yi Han
Co-founder & Manager 

(People & Finance)

ZHANG Wen
Executive Director

Aurélie CHARMEAU
Director of Research 
& Ground Solutions

Advisory council

Wilson ANG
Advisor

Prof. ANG Peng Hwa
Advisor

Faizal PARISH
Advisor

The governing board is the head of PM.Haze. They are the ones deciding on the overall strategy. 

Governing board

YANG Yang
Secretary

LOW Ying Hui
Treasurer

Benjamin TAY
President



Finance team Director: TAN Kwee Xun (Shawn) Manager: TAN Yi Han

The Finance team ensures that the money that we receive with kindness is accounted for.

People team Director: Chevon LOW Manager: TAN Yi Han
Volunteers:

The People Team recruits and develops volunteers to provide energy and ideas to drive all our activities.

Outreach team Director: ZHANG Wen
Volunteers:

The Outreach team organizes education and advocacy activities, such as talks and workshops for schools and
organisations, roadshows and exhibitions in green events and public places, and engagement campaigns.

Research team Director: Aurélie CHARMEAU
Volunteers:

The Research team helps people understand the issue and find effective solutions. We screen the media, make
field visits, analyse satellite data, and gather information from experts. We also conduct social research to
understand the people’s awareness and attitude to the haze and how best to reach them.
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• Damian GAN
• Jasmine CHIA
• GAN Kah Hwee
• LIU Liang
• TAN Min

• Nandhini
• Tessa THAI
• HO Xiang Tian
• XIE Yihao
• TAY Yu Shan

• LEE Cher Kian
• ONG Tian Hua
• Didier PERNET
• ZHONG Hou

• Simone HARRIS
• Subha KANNAN
• Sophie COOK
• Darren SIOW

• Didier PERNET • Lucie GALINON • Peggy CHAN • LOW Guan Jie

• LEE Cher Kian
• Damian GAN
• Gauri SHUKLA
• Jasmine CHIA

• WEI Jiahe
• Jomel MABALOT
• Karishmaa PAI
• Prayoto TONOTO

• Rahul KAMATH
• Russell DARNLEY
• LEE Shao-yi (Sean)
• Subha KANNAN

• Sulma MAHDIYAH
• TAY Yu Shan



People’s Forum

Roadshows

Education

2016 year in review

We conducted 5 school workshops to give students an in-depth
understanding of the haze issue. All workshops were done with primary and
secondary schools green or environment clubs.

photo: school workshop at Raffles Girls’ Primary

The research team organised a public workshop
called “Who is burning?” to teach people how to
use digital platforms (e.g. Global Forest Watch) to
identify fire hotspots and thus the geographical
origin of the Haze.

We gave 10 talks at universities, 5 talks at secondary
schools, 1 talk in an international school and 1 talk at a
primary school. We also gave 5 talks to diverse
organisations where the audience was mainly working
adults with diverse backgrounds. The content of the talks
were customised based on the audience and the
requirement of the organisers.photo: Talk at EcoCampus Sustainability Series NTU
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Online reach Physical reach

Talks

Workshops

Overall, the outreach activities achieved its goal of raising awareness about
the haze issue and sending positive messages to encourage consumers to take
action. Nonetheless, through our interactions with the general public, we
observed that the level of awareness among general public on haze is still low
and much more effort is needed to empower people to work together for a
haze-free Singapore and ASEAN.

screenshot: fires.globalforestwatch.org



Education

We did 14 roadshows in 2016. Most of the roadshow
booths were set up at green events, such as Clean &
Green Singapore, Earth Hour Event, etc. They are the
best place for us to interact with the general public and
engage our volunteers.

The second People’s Forum on Haze was held on
23 April 2016, organised by PM.Haze and co-organised
by Singapore Institute of Management. Some 50
activists, academics and ordinary citizens came
together to address the stalemate in tackling the haze.

The forum kicked off with a screening of Heart of the
Haze, a Channel NewsAsia documentary filmed in
Kalimantan. This was followed by two panel discussions
which offered participants a deeper understanding of
the haze issue and the pathway for Singapore to
become haze-free.

Media coverage

PM.Haze activities in 2016 were covered by many
news outlets in Singapore and abroad, including Straits
Times, Today, CNA, and Eco-business.

20 December 2016
Festive Giving, First Look Asia (TV)

13 October 2016
NTUC Fairprice response to Yihan’s forum letter on 
Straits Times

8 October 2016
Yihan’s forum letter on Straits Times urging NTUC 
Fairprice to sell haze-free housebrands

28 September 2016
2016-09-28 Straits Times report on our survey of 
restaurant use of palm oil

19 September 2016 
2016-09-19 Eco-Business report on our 
#GoHazeFree campaign

6 July 2016 
2016-07-06 Today report on our fundraising for PEEP 
trip 10

photo: roadshow booth at Clean and Green Singapore 2016

left to right: Tan Yihan (PM.Haze), Etelle Higonnet (Mighty Earth), 
Stefano Savi (RSPO), Lee Chen Chen (SIIA)



2016 year in review

In September, PM.Haze launched the #GoHazeFree campaign to call for restaurants to use haze-free palm oil in
their cooking. The campaign was promoted both online, through website and social media, and offline, through
roadshows, talks and 2 days of offline campaign promotion activities. The campaign was supported by 25 green
groups/NGOs in Singapore, including Singapore Sustainable Blueprint (SSB). To date, we have gathered 615
signatures. The campaign received mainly institutional and public support, unfortunately, the awareness among
F&B companies are still low and more effort is required to encourage businesses to change.

Advocacy

#GoHazeFree Campaign

Our #GoHazeFree
campaign partners
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photo: #GoHazeFree campaign 2016

• 350 Singapore 
• ACRES 
• Asia-Pacific Youth Organisation
• Eco Singapore  
• Fitree
• Foodscape Collective  
• Green Drinks Singapore  
• Haze Elimination Action Team 
• Herpetological Society of Singapore  
• Lepak In SG  
• Masters of Science (Environmental 

Management) Alumni group
• Motherearth Toastmasters Club  
• Nature for Change 
• Nature Society Singapore 
• Nature Tracker  
• NUS Toddycats
• Participate in Design  
• Save That Pen  
• Shark Savers  

• Sustainable Living Lab  
• Sustainable Singapore Blueprint  
• Singapore Youth for Climate Action  
• U Cares  
• Vegetarian Society Singapore  
• ZeroWaste SG  



Advocacy

Corporate Engagement

photo: The Singapore Zoo 
communicates their use of sustainable 

palm oil

2016-02 Participation in consultation for SGX’s Sustainability Reporting Guidelines

Our efforts assisting Wildlife Reserves Singapore (the Singapore Zoo) in
their transition to RSPO-certified cooking oil also brought positive
momentum to the creation of Singapore Alliance for Sustainable Palm Oil
(SASPO). Based on our research of haze-free cooking oil guide, we were
able to advise on the proper RSPO certification and the suppliers for their
cooking oil used in cafeterias.

In order to influence business to adopt haze-free practices, PM.Haze
participated in two new industry initiatives: Singapore Alliance for
Sustainable Palm Oil (SASPO, led by WWF Singapore) and Fire Free
Alliance (FFA, led by Carbon Conservation). Our participation in both
alliances provides us insights in the business perspectives and the
opportunity for dialogue with leading local and global palm oil and paper
industry players.

2016 is the year from zero to one in terms availability of haze-free palm oil. In
response to Yihan’s forum letter on Straits Times, NTUC Fairprice CEO Mr. Seah
Kian Peng announced that NTUC Fairprice housebrand cooking oil comes from
RSPO certified sources, making the first in Singapore.
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2016 year in review
Research

February:    Comments on the SGX consultation paper

In January 2016, Singapore Exchange (SGX) announced that they would be
introducing sustainability reporting on a “comply or explain” basis.
This added on the voluntary reporting in place since 2011, and responded to the
growing global interest in sustainability information.
At this occasion, SGX invited public comment on the proposed rules and guide.
PM.Haze submitted its comments, supported by H.E.A.T. (Haze Elimination
Action Team), Center for International Policy and Forest Heroes.

April:    Haze-free palm oil position paper

This position paper explains the root causes of the Haze and highlights the role 
of Singaporean companies in the Haze issue.
Highlights:
• Palm oil can be grown without causing the haze
• RSPO-certified palm oil is a good starting point for haze-free palm oil
• Switching to RSPO-certified palm oil costs less than 6 cents a litre
• The Singapore National Alliance for Sustainable Palm Oil helps with sourcing
• Companies that buy palm oil can go haze-free through a four-step process

August:    Haze-free Cooking Oil Guide

This guide is addressed to both consumers and companies.
It is a simplified version of the Haze-free palm oil position paper that also includes
the results of a survey about the use of cooking oil in Singaporean restaurants and
provides a list of companies that can supply certified sustainable palm oil in
Singapore.

March:    Haze awareness survey

The objective of this survey was to understand the level of awareness and 
willingness of Singaporean consumers to act on the haze issue.
Highlights:
• Consumers are willing to pay more for certified sustainable products
• There is good understanding the role of palm oil and paper industries
• There is strong demand for more transparency from companies.
• The is public concern about the role Singaporean financial institutions.
• There is willingness to support responsible practices.

Research jams

PM.Haze organized a few research jams where our volunteers gathered for an 
afternoon of collaborative research. 
Highlights:
• We reviewed the palm oil policies of consumer facing companies
• We searched for the suppliers of RSPO certified cooking oil in Singapore
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People’s Expedition to Experience Peat

Ground solutions

Prevention is better than cure. To tackle the root causes of the haze, PM.Haze collaborates with communities
and NGO partners on the ground on fire prevention, peat conservation and sustainable livelihood programmes.
In July 2016, PM.Haze organised the first ever people-to-people collaboration between Singapore and Malaysia
bringing 20 volunteers to the Raja Musa Forest Reserve (RMFR), Selangor, Malaysia.

This unique experiential program aims to extend participants knowledge and understanding so they are
empowered to support and champion the fight against haze and develop a deeper awareness the biophysical
environment and the many challenges it faces in the world.

The volunteers took part in a crowd-funded canal-blocking and tree planting project. This peatland rewetting
initiative aimed to maintain a high-water level in the peat swamp, and help reduce fire risk.
Visiting a palm oil plantation allowed participants to deepen their understanding of the collaboration between
RMFR and local farmers in protecting the peat hydrogeological system.

Through all this engagement we have learned the crucial role of peatland ecosystems in the Haze and Climate
Change issues. This has inspired us to begin the People’s Expedition to Experience Peat (PEEP).

The video of this trip is available on our website: pmhaze.org/PEEP
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Financial Highlights

2016 (S$) 2015 (S$)
INCOME
Income from generated funds -

Voluntary income 12,266.86 100.00
Income from core activities 43,968.50 10,562.05
Other income 5.25 3.38
Total income 56,240.61 10,665.43

EXPENDITURE 0.00 0.00
Core activities 29,780.12 1,407.35
Governance costs 510.00 0.00
Total expenditure 30,290.12 1,407.35
Net income/ (expenditure) before tax 
expense 25,950.49 9,258.08
Tax expense 895.73 0.00
Net income/ (expenditure) 25,054.76 9,258.08

Statement of financial activities

Audited financial information 2016

Balance sheet

2016 (S$) 2015 (S$)
CURRENT ASSETS
Other Receivables 0.20 357.15
Cash and cash equivalents 39,637.60 9,258.08
Total current assets 39,637.80 9,615.23

CURRENT LIABILITIES
Salary Payables 3,000.00 0.00
Other Payables 1,429.23 357.15
Tax Liability 895.73 0.00
Total current liabilities 5,324.96 0.00
Net current assets/ (liabilities) 34,312.84 9,258.08

FUNDS
Unrestricted fund
Income of the year 25,054.76 9,258.08
General fund 9,258.08 0.00
Total funds 34,312.84 9,258.08
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Annual remuneration of management staff

Income sources

Our partners

77%

18%

4% 1%

NGOs
Companies not involved in palm oil/ paper supply chain
Individuals
Income-generating activities

Audited financial information 2016

Number of staff
ANNUAL REMUNERATION 2016 2015
$25,001 - $50,000 1 0
$0 - $25,000 1 0
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Next year

The way ahead
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… and beyond

Haze is a complex legacy issue that has plagued the region for over 50 years. While all stakeholders, including
businesses, governments and consumers play a role, PM.Haze focuses on empowering and organising civil
society to be part of the solution. We developed the 3-year plan that aligns with the Haze-Free ASEAN 2020
goal.

Build the Foundation for Action
Raise awareness, forge partnerships, inspire change makers & build
connections with our neighbours

Outreach team
Conduct talks and roadshows with a focus on universities and residential interest groups and communities
Create small working teams such as social media team, newsletter team, campaign team and website team
Execute major public awareness campaign in August to engage broader communities and business partners

Ground solutions
Organise trips to Indonesia and Malaysia to raise awareness about peat and contribute to ground effort

BLUE leadership programme
Impart advocacy skills to university students and support them in organising campus campaigns

Research team
Research about the Haze, its origins and solutions
Write new consumer guides and improve existing ones
Survey about Singaporean’s perception of Haze

People team
Engage and retain volunteers, as well as improve ongoing activities

Finance team
Smoothen out finance operations

Management team
Explore new funding partnerships, mainly from institutions and government agencies

Induce Market  Transformation
Make sustainable palm oil and sustainable 
financing widespread in Singapore

Go Regional
Promote responsible consumption
and investment in ASEAN
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